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*We suggest you keep all important images and
text at least 1/4 inch in from these outside dimen-
sions. If size or layout adjustments need to be
made, the advertiser will be billed at $150 per hour.

Specifications

Advertising Rates
(Black & White)

2008 Advertising Rates

Color
1 color(in addition to black) ........................$650

4 color process .........................................$1,100

(for metallic or  special colors contact production@oilheating.com)

Cover Positions
12 consecutive insertions, non-cancelable

Covers 2 & 3 .............................................$2,850

Cover 4 .....................................................$3,150

Color is additional—see color rates above

Special Positions .............20% Premium

Inserts
Black & White page rate per insert page.

1 page backup .........................................$1,000

Backup charge is non-commissionable

Insert stock maximum weight is 100lb. coated text.

Commission and Credit Terms
Net 30 days

Agency commission allowed only if invoice is paid in

30 days. No commission on mechanical charges.
Both the advertiser and its authorized agent will be
held jointly and serverally liable for all monies due
to Industry Publications, Inc.

Standard Classified Ad Rates
60¢ per word. $25.00 minimum per column inch.

Payable in advance.  Non-commissionable.

Display Box Ads
Per Column inch - 2-1/8” x 1”

3x = $200.00 • 6x = $95.00 • 12x = $80.00

Accepted Advertising Materials
Advertising material should be supplied in .pdf

formats. Images must be 300 ppi and CMYK.

Send to: production@oilheating.com

Issuance and Closing Dates
Oilheating Journal is published 12 times a year.

Closing dates for all materials are the 10th of the

month preceeding date of publication.

Note:  Publisher reserves the right to repeat

previous advertisement if new ad is not received

by the materials deadline.

General Conditions
Advertisers and advertising agencies assume

liability for all contents (including text, representa-

tion, illustrations) of advertisements printed, and

also assume responsibility for any claims arising

therefrom made against the publisher. The publisher

reserves the right to reject any advertising which he

feels is not in keeping with the publication’s stan-

dards.

Any deliberate attempt to simulate the publication’s

format is not permitted, and the publisher reserves

the right to place the word “Advertisement’’ above

copy which resembles editorial matter.

Ad Size 1X 3X 6X 12X

  Full page $3,330 $2,920 $2,560 $2,300

  2/3 page 2,700 2,300 2,050 1,800

  Island page 2,400 2,100 1,840 1,625

  1/2 page 2,100 1,785 1,580 1,410

  1/3 page 1,850 1,560 1,385 1,215

  1/4 page 1,350 1,165 1,020 900

  1/6 page 975 840 735 640

  1/8 page 700 615 550 470

Ad Size Width Height

Full page bleed                 8-1/2" 11-1/8"

Will be trimmed to...*    8-1/4”    10-7/8”

2/3 page 4-1/2" 9-7/8"

Island page 4-1/2" 7-1/4"

1/2 page (horizontal) 7" 4-7/8"

1/2 page (vertical) 3-3/8" 9-7/8"

1/3 page (vertical) 2-1/8" 9-7/8"

1/3 page (square) 4-1/2" 4-7/8"

1/3 page (horizontal) 7" 3-1/4"

1/4 page (square) 3-3/8" 4-7/8"

1/4 page (horizontal) 7" 2-3/8"

1/6 page 2-1/8" 4-7/8"

1/8 page 3-3/8" 2-3/8"
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